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Canadian women’s online video consumption over the 
course of the day, in terms of minutes spent.

inspirational videos

entertaining videos, musiC, tv programs, etC.

Before Lunch LunchTime AfTer Lunch

FunCtional (how-to) videos

Q: how mAny hourS do you Spend in differenT Time periodS of A dAy 
To do The AcTiviTieS you SeLecTed ABove? (SeLecT ALL ThAT AppLy)


