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StudentAwardsInc. (StudentAwardsInc.com),
Marketing surveyed 1,195 students 16 — 24
about their spending habits, brand affiliations
and future earning ambitions. Look out for
some high-rolling moneymakers in the years
to come as projected peak earning power indi-
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HIGH SCHOOL 35% $10-$15/hr  64% $46,000 - $55,000
- ’ 6 S@] /@ EARNINGS $15-$20/hr  11% 7
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HOW MUCH MONEY DO YOU SPEND ANNUALLY IN EACH OF THE FOLLOWING CATEGORIES? FAVOURITE FAVOURITE
BRAND FOODSERVICE
Category High school Post-secondary L (mentions) (top 10 by mentions)
Groceries (including snack food, etc.) $791.96 $1,810.64 -N\\LK € ’ APPLE 110 SUBWAY 134
Dining out (restaurant, fast food, etc.) $566.80 $880.36 ' Nik 18 Tim Hort 106
Coffee (not including homemade coffee) $133.12 $289.64 "’ e ) m ror mjs
Bars (pubs, night clubs, etc.) n/a $433.68 Sl s A LS B
Clothing/apparel $662.48 $654.16 Groceries Guess 40° Wendy's 40
Personal care items (soap, shampoo, toothpaste, etc.) ~ $327.08 $462.80 $1.810.00 Lululemon 40 BostonPizza 39
Entertainment (movies, sporting events, concerts) $407.16 $376.48 Pdst-secondary Adidas 3 Starbucks 38
Alcohol (not including bars/restaurants) n/a $334.36 Hollister 23 A&W 26
Tobacco (cigarettes, chewing tobacco, etc.) nfa $149.76 Sony 20 Moxie’s 19
Books/magazines (including online books) $210.08 $318.76 Aeropostale 17 BurgerKing 7
Music (song downloads, CD’s, etc.) $105.04 $50.96 Bench 7 The Keg 15
Video games . 2I338.766 22223 M 5
Apps (iPhone, Android, etc.) 53.5 4 Don'thaveone 55
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