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@ oke and Pepsi, two giants of the pop world, B 4 @

have each added a pop star to their mar-
keting arsenal in recent months. Pepsi

was first, signing Beyoncé late last year | 1| O
to amulti-year deal reportedly worth $50 million.In ] n 4 m | | | |ﬂn
January, Coca-Cola countered viaa deal with country
crossover sensation Taylor Swift to push Diet Coke. views of the Diet Coke/Taylor Swift announcement viewers for Beyoncé’s performance during the

Kanye West infamously made it clear during
the 2009 M'TV Video Music Awards that he pre-
fers Beyoncé (“Imma let you finish that Diet Coke,
Taylor...”) but will the two pop diva’s affect sales?
Here’s how the two sides match up in the latest

on YouTube posted Jan. 27 Pepsi half-time show at the Super Bowl

on-air shots of Coke during last shots of Snapple in a June episode

season’s American Idolfinale of America’s Got Talent
battle of the ColaWars. L SSEmmmmee—tSene .
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Coke has a higger share

of the cola market, but
Pepsi-Co’s multiple brands
inthe snack food market
give it more revenue.
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Sources: bizjournals.com; opinionator.blogs.nytimes.com; nytimes.com; forbes.com; businessinsider.com; interbrand.com Photos: Taylor Swift: Frank Micelotta/PictureGroup Beyoncé Knowles: Picture Perfect/Rex Features
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Coke’s reported ad budget in 2000

$3 BILLION

Coke’s reported ad budget in 2012
Pepsi’s reported ad budget in 2012
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