
WOMEN’S WORLD CUP 2015
group stage analysis
The Women’s World Cup 2015 has come to Canada! With the 
exciting Group Stage of the competition over, IPG Mediabrands 
delved into Viewing, Twitter and Match data to understand how 
Canadians are engaging with the event so far.

#MBWorldCup

the games have generated some big numbers

The demo profile of viewers is...

british columbia is leading twitter volumes...

2nd half attracts 
audiences

goals drive tweets

TOTAL TWEETS

91,776 12.3M

AVERAGE TWEETS 
PER MINUTE

12
AVERAGE MINUTE 

AUDIENCE PER GAME

585K

TOTAL VIEWERS*
(34% OF CANADIANS) 

DEMO PROFILE

WHERE ARE TWEETERS** BASED?

422
Sinclair scores winning 

goal for Canada

MOST TALKED ABOUT 
MOMENT

tweets in 
one minute

1.9M
Canada vs. New Zealand

MOST VIEWED GAME

VIEWERS
June 

11th

47% 53%
MALEFEMALE

? $81.5K
Average

Household Income
$

Average Age

43
YEARS OLD

=

22%
ARE DRIVEN BY GOALS

of all
tweets

Most active 
provinces

Least active 
provinces

21%
more viewers
are watching the

FIRST HALFthan the
SECOND HALF

**Tweets are weighted by population of each province
*Watched 1+ minute of matches

Sources: Sysomos, Numeris, FIFA.com - June 6-17th, 2015 

For more information, contact: 
Loraine.Cordery@mbww.com

ALL STATISTICS ARE FOR CANADA ONLY


