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	NOMINATION INFORMATION

	Agency Name: 

	City:
	Province:



	Name of person who completed this form:
	

	Title:
	

	Phone Number: 
	

	E-mail:
	



	Person to contact if we require follow-up:
	

	Title: 
	

	Phone Number:
	

	E-mail:
	




	NOMINATION QUESTIONS

	1
	What media channels does your company currently operate?

	2
	Number of employees at the end of August 2015:
	
	Number of employees presently:
	

	3
	Change in revenue from fiscal 2015 to 2016 (or most recent results available).

	4
	Tell us about the kind of year you’re having. What are some of your outstanding achievements? 

	5
	How would you describe your company’s growth (new key hires, acquisitions or expansion, for example)?  

	6
	Your business is changing. What is the company doing to ensure its success in the short and long term?

	7
	Industry leadership: Describe your company’s involvement in the marketing community, including conference participation, education, involvement in awards shows and charitable works.

	8
	List any industry awards (Canadian and international) that your company has won in the last year.

	9
	Provide a brief overview of two campaigns that your company produced with (or for) advertisers during the past year that make your company worthy of nomination.

	10
	What else should we take into account when assessing your company?
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Marketing will soon choose The List — Canada’s top media players for 2016. And from that
prestigious list, we will name one that stood above the pack as our Media Player of the
Year. To ensure no worthy media entity is overlooked, we’re inviting media companies (and
individual properties within those companies) to nominate themselves by telling us about
their accomplishments from the past year.

NOMINATIONS WILL BE ACCEPTED UNTIL SEPT. 23, 2016.

SENSITIVE INFORMATION:

Marketing understands that the best news (and strongest proof of a successful year) can be hard to
share - financial data, market research, international partnerships or other proprietary information.
We’re happy to have off-the-record conversations to address these issues and find the best way for
you to make your case for Media Player of the Year.

Feel free to supplement this nomination
form with additional materials, but the
questions below must be addressed for
a nominee to be considered.
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